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foster

“ATRUSTED FRIEND
INACOMPLICATED WORLD”

Abrand created to become a Jovemark appreciated by those who value
quality, are not afraid to make choices, look for people with whom to
share passions and opinions.

Born to inspire and create connections. We speak to a sophisticated
and aware audience, who loves to surround themselves with beauty,
cultivate authentic passions and share valuable experiences.

An editorial ecosystem that explores the world of fashion, beauty,
design, travel, art, the art of hospitality and food and wine, with a focus
on wine & spirits.

For those who don't simply follow trends, but anticipate them with style
and personality.
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A new publishing
experience
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A system that integrates a high -quality bimonthly magazine with a
dynamic digital experience, made up ofa constantly updated
website,a profiled newsletter and a content network that expands
on socialmedia and in new forms of communication such as
podcasts,videos and exclusive events.
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An elegant,refined and collectible editorial experience that
combines quality and innovation.
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Apoint ofreference for those who love lifestyle, good living and
good manners, with an attentive eye to contemporary elegance,
culture and the pleasure ofthings done well.

Our goalisto be a pointofreference for those looking for new,
curated and stimulating content,to read and experience within a
sophisticated design.
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OUR TARGET PROFILE

A

We speak to an evolved audience , with a privileged
perspective on the female world, but without genders.
Because beauty, value and intelligence belong to
everyone.

An audience that cultivates living well and seeks
iInnovative content. A cultured and curious public always
attentive to news and the quality of information.

Our transversal approach speaks to an audience without
labels, spanning different ages, interests and channels.
We don't simply follow trends: we select, investigate and
curate each topic with the expert eye of those who know
how to distinguish value from simple fashion.
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Vertical Sections
art & culture

exhibitions, books, events, artists... that everyone, or no one yet, is talking about

fashion & jewelry

accessories, leather goods, watches, jewellery , from great brands and precious artisans,

interior & design

novelties and timeless icons among furniture, accessories and decoration. and a bit of architecture

travel & leisure

where to go when you go out: destinations, itineraries, hotels, distant destinations or restaurants close to home.

food & wine

opportunities to receive, art of the table, recipes to cook and bottles to have at home

beauty & well-being

DUWRIE the most effective treatments, perfumes, cosmetics and wellness retreats
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7 AMBASSADORS
2 EDITORS IN CHIEF
5 EDITORS

Csaba dalla Zorza

Margo Schéchter
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It was born from the experience and twenty-
year collaboration between Csaba dalla Zorza
and Margo Schachter who enrich the project
thanks to their know -how in the food & wine and
travel & leisure sectors.

Together with them, selected journalists with
highly defined profiles who become the
Ambassadors of the project, bringing their
expertise to the thematic sections:

Culture & Arts Editor - Domitilla Dardi

Interior & Design Editor - Veronica Orsi
Fashion & Jewelry Editor - Nicolo Milella
Beauty & Well -being Editor - Mariangela Rossi
Travel & leisure - Margo Schachter

Food & wine - Csaba dalla Zorza

Syndication Editor - Francesca Pavesi



EDITORS IN CHIEF
Bio

Writer, TV host, journalist, she is known to the public as
the undisputed master of style. She loves surrounding
herself with beauty and transforming the ordinary into
the extraordinary, since ever. Csaba (pronounced

/ 'ksaba)began her career in editorial marketing, first
working for Mondadori, then for Condé Nast.She
founded the publishing house Luxury Books and has
published 23 cookbooks in the last 20 years.

Since 2021, she is back to magazines and has
directed Marie Claire Maison for Hearst Magazines
Italy. Milanese, a mother of two, a cat (and a surgeon
husband), she unwinds by putting on an apron and
setting the table to perfection — because only by
knowing the rules you can break them.

@csabadallazorza
cs@fostermagazine.it
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Margo Schachter
Editor in chief digital , Deputy editor paper

Independent food & lifestyle editor, she has been working in

the food industry before 7t was cool. She writes about customs
& traditions, things & places, food & trends for Vanity Fair , La
Cucina llaliana , ltaly Segrela, and Apartamento . As freelance
content strategist, she designs editorial projects and strategies
for third parties and has worked for publishers such as Condé
Nast, Hearst, communication agencies, and companies. A
journalist and moderator, she teaches project design,

marketing, and food communication. In 2023, she launched

her newsletter Materia Prima , made pasta in bianco and toast
go viral. In 2024, she released her first podcast, @ MORS/ . A
Milanese in Milan, a would -be sommelier, she lives with her
dog Ziva. She has been working with Csaba dalla Zorza since
2007, and as a sparring partner she is the one who often goes
out, but never cooks.

@margoschachter
ms@fostermagazine.it



THE FOSTER EDITORIAL SYSTEM
FOR OUR PARTNERS

The Foster editorial system is more than a platform: it is an ecosystem of
content, experiences and relationships that enhances brands that share its
vision and style, capable of proposing tailor  -made strategies for brands that
want to stand out. We offer a strategic approach for companies that want to
position themselves in a curated, authoritative and aspirational editorial
context.

Becoming a Foster partner means entering a network of value, where the
brand is not only visible, but inserted in a story that amplifies its identity and
strengthens its connection with the public.

We build authentic multimedia connections between companies and
communities, transforming every collaboration into a memorable experience.
Embracing Foster's idea means believing in a new way of communicating:
refined, positioning, innovative. For those who do not simply follow the
market, but anticipate it with vision and personality.

W24 D

System



THE FOSTER EDITORIAL SYSTEM
FOR OUR PARTNERS

A new partnership model with investors who will
be involved as opinion leaders in the sector and
represented by content "curated" by the foster
editorial team.

The collaboration with 24 Ore System , which
shares positioning, target and authority, will
represent a key element in offering innovative
communication models, functional both to the
market and to users throughout the Foster
world.
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fostermag .com

The elegance of content
meets digital innovation
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foster
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1 article per day
only content worth reading

ESPERIENZE FOSTER
scopri le guide
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to be truly read e\,

on social media every day

|n SUbSC”berS' ma|lboxes every Week Esplora la linea di skincare luxury

di Tata Harper per una bellezza senza
(,'['J.f.h’p!'(.’!?i‘(’.a'_&“." CERCAUNLUDGO —

no advertising clutter
to give value to each piece of content,
editorial or branded

> 100.000 page views in September 2025
> 2’ average engagement duration per user

amet, consectetur am

source: Google Analytics September 2025 s E @4& (DLBE
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foster

6 thematic vertical Le esperienze
di Foster

art & CUItU re / faShiOn & jewelry / inte rior & deSign Una guida soggettiva ai luoght che amiamo. Storie, indirizzi e atmosfere da vivere.
travel & leisure / food & wine / beauty &bveétig e o

1
]

editorial formats
* long form and wdepth articles
 “tried for you”
* shopping guides

>> all formats brandable as Curated

SCOPRI ESPERIENIA

coming soon... November 2025

thematic guides fo destinations/cities foster
" ” . . . 1l meglio di foster nella tua inbox Segui le nostre storie
lried for you, product reviews in affiliation S — Ovie:
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REGISTRATI

fostel’ CULTURE . DESIGN . FASHION . BEAUTY

FOSTER COLLAB » Crociere Explora Journeys: nuove rotte per |'estate

25 luglio 2025

Crociere Explora Journeys:
nuove rotte per lestate

Curated by
3 EXPLORA JOURNEYS

(L) 2:46 mindi lettura

Tutte le navi Explora Journeys sono progettate per essere
"case sul mare” per gli ospiti, tutte con ampie vedute
sull'oceano, terrazza privata e una scelta di undici
esperienze culinarie. Credits foto Toby Mitchell

C'¢ una nuova generazion
diviaggiatori, ¢ di crocier

ACCEDI

- FOOD

- TRAVEL

FOSTER COLLAB - TRAVEL & LEISURE in @ Ecco come si S.‘l]i‘.l."l.

2

Curated digital

Single advertorial

A single advertorial “curated by foster” for brands, explicitly and entirely
dedicated to investors and supported by social media and newsletter

amplification.

For company news, projects, interviews, atebith company analysis.

The advertorial is supported by social media and newsletter amplification

With or without affiliate or direct links

Edited by the editorial team with ediiafigl images

Variable length/long form

Social + Newsletter visibility

CURATED

Nuove rotte per l'estate 2026:
alla scoperta del resto d'Europa

L 'estate é appena cominciata, ma possiamo gia
pensare alla prossima. Aperte le prenotazioni delle
crociere Explora Journeys per i prossimi itinerari

FOSTER X Explora Journeys

dell’'estate 2026: si salpa alla volta del Nord Europa.
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System



KREGISTRATI

LOP STORIES -

1.

Luce e Spazio:
come l'illuminazione
ridefinisce tl Design

Curated digital

Thematic Special

A new item is added to the site menu  that collects a series of
contents dedicated to an editorial theme 'powered by' for a month
or more of take -over in collaboration with the Brand Partner.

It can include one or more editorial articles, guides to destinations
or addresses, tried and tested for you, and a focus on products

Accompanied by a social media plan, display, and newsletter
With and without affiliate or direct links
By the editorial team with images provided at an editorial level

N
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Display Advertising

( Display advertising on fostermag.com
Skin

%%3;;%: Halfpagémpu top

e Masthead

@

L

a
1w
HE]

all advertising formats can be scheduled as weekly sponsorships in run on site or ¢
each verticatul/ture, design, fashion, beauty, food, travel

T Chbe
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Only social

5:37 V G =l € Yy 65950

&  Post & Post A Reels A:

o’ fostermag_zine e igsfestival i fﬂStErmﬂg.Zine e Vft3|ebarberi$¢anﬂ.
1 The Verve - Bitter Sweet Symphony

Social media presence
onfostermag.zine

The brand narrative takes on a “short”
but equally refined form: stories,
carousels, and reels of high editorial
value, characterized by consistent and
impactful visuals.

Vitale Barberis Canonico:
I tessuti pregiati Made in Italy
che ci vestono dal 1663

che civestono dal 1663 - Content designed to engage and inspire
.. the social community.

¥ Qs 2 V Q2 Qu 2V

. - . . Vi portiamo nel backstage di uno d
Piace a ileniameloni95 e altri fostermag.zine Quando si parla di moda italiana, si

fostermag.zine Un binge watching di anteprime, pensa a stilisti, passerelle e boutique. Ma prima di -

A QA @ ® & @ a ® ® & A Q @ ©

1l O < - L) < - 1 O
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BIMONTHLY
Technical Characteristics

FLAT PRINTING, HIGH IMAGE QUALITY

e 30.000 copies (average number — source: Publisher)
« 240 pages

 Fixed foliation

« Numbered paperback spine

 No advertising overcrowding

2UADHR

Matte coated paper, 90 grams
Copertina uso mano, 300 gams
Selected distribution: newsstands +
Feltrinelli bookshops, showrooms of

selected customers, luxury hotels, airports

Pricing 7.50€



Calendar 2026

NUMBER FOCUS REALEASE DATE
7 May - June Interior&Design 20 april

8 June -July - August Travel&Leisure 25 june

9 Septem. — Oct. Fashion & Jewelry 8 september
10 Nov. —December Food & Wine 3 november
11 January — Februay Men Focus 28 december

NUMBER - Progressive numbering on the cover and spine
NEWS KIOSK - day of display of the newspaper on news kiosk / national
DELIVERY OF MATERIALS - last day to receive creativity from customers >> transfer to graphic designer and layout

2UADHR

DELIVERY OF MATERIALS

27 march

11 june

30 july

20 october
4 december
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TABELLARE
POSIZIONE DI RIGORE /
CONTRO APERTURA

BENVENUTIACASA VOSTRA

Coltiviamo i vivere meslio, e debmtizms partende ol casy e dagdi spazi che of eir
comclano, fester dedichor [a son copenting ¢ b prima pante del magzine ogni volta o un cema dilerende. Ad aprile. mese della Mila
nex Desion Week, ron petevame che partire padando di peeriee desim, di amedo, di archiseroea e i illuminagione., Con lobietive
ili raccongaeyi che eosa sta suceedence in quisto settore cosi stregions per il Vade in Ialy, mz sopratiucs come cvsbe il nostro
mocler i abitare per ispirarvi, Lo Beciames con interyviste ai protgonist, andanco a cacca delle novit o riperomrende laostoria i
ezl elventaed oramai deonici, Moo per inseguire lultima wendenza, ma per conescere e per seoplicre gquello che e pud Gir viver
i, Sewnacndo ormano Ly propria peesonality, esprimende i progric stile S icosonclpster

amitiente beng firmato Miratt cor pretagonsta il divans Supermicaon & ke potrencine Pattie, entrambl deegratl da Gampiers Taghkafarri.
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TABELLARE
, SINGOLA

izle, propoli e polline sonoe do semipee ingredient mirocolosi e o nostro sobute, mo s 6
seegliams troppo lavoratl, di inmpartazione dubbio o comungue di bessa qualica, | rispar-
mio G gi ritorce contro. 1l miele & un -n-.;-ed:en:r:- umgd: Gompdato prevalantemeante 9o
runchaeri, ba un elevats contanutn colorics (ircn 300 chiloealore pee 100 g) ma il suo consuma o
piceole dosd & solo benafico, Sciclio in vno bevondn coldo colma o tosse, cggiunta o formoggi
Ireschi, probeic, dd un sopore speciale o aula il oo muscakare Inogni momenta, stirmaka lo ma-
rmearia @ aiuta ad alleviare |6 stress. Lo sua compasiziona ruccharing @ viscosa & il frutta dellslabo-
razione moturale da porte delle opi del nattare del for. Lo s trova intagrale o raffinato, lo si pub
utilizzare come dolcificante ol posta dells 2ucchand, o coma ||'|"._.|I edienta g gk Prenda il ﬂrGfUIﬂﬂ-l:E' L1}
noma) dollg pionte ¢ doi fiord cha e api visitono pii di frequents in un deote periodo @ in uno zona
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Tata Harper

DELLA

PIONIERA

NATURAL
BEAUTY

Liemiticn marehio ameticonn ;r.h!m.l.f-Mﬁrr?’,

Smdato 13 anied fa da wna giovane

vagazza wello swa fattoria wel Fermond,

ngei ¢ famibito segreto df belfesza
di chi cerva la salwie defla pedie,

i MARIAMNGELA ROESES]

D E IR0 5 A AR TN -
re imchustriade, Poi il destino, per e,
ha seelin altro, <Al mio parrigne

diagznnsteeato um wimnee. Ln campanedle
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sione cit che applicave =ulls pefle. He
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persing nei casiddet metieali’. con in-
wredienti st nell indi=tia awnmabili
srica, emollien simili o quelli contenuti
netlantigelo. Chesea consapeyolesza mi
ha spinto o creare audeosa davwens
et racconta Tuta [amper, oo-lenda
trice insicmic all'es mariis dell omonine
e i i cosmes? i ala mimn, =Mi

priweavnn seanpae @ paclee con b mesdics s
carca foavieas, oved T nldatoe 2 value i
micy, Hee cambiate oo i eosmetici, o
iniziatn a commpeane solo cibo da eoliive
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naturali. Laskincare ¢ staca Paltima fron-
(IR HES
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eli hase 2 Miari, si cea mrasferita nel Ver
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ripd i prante, supervisionande la produ-
zioie o avilppanddo foemulazioni con um
teseent ol biotanicd @ seiereiati, =L oesimo
rrvveire abternative manrali ai parabend, al
fenossictancdo e ad alire snstanee sinteti

chw utilizete in cosmesi, O |indusina
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BRIOSCINE AL FOMODORO

i sofisticnta dedla clossico plzzetio
sono proponate oon Mimpasto delio
brioche a resa pil Inderagsanil dollp
presans delby serope = olal posmascor,
Cha QUEIOD N S0 O siagiane
pOsEeno assere sasfituiti do dotesdind
in fartina,

PER 9 FEFD
125 mil & halle
10 g i linawito ci hinen, fresco
35 g di ueched Biancs, line
1uovg
240 g o faring blanca G0
Y% cpcnhiaing di snle
40 g di Barro, morkido
2530 pomooorini picooli
1 cucchioio di salsa olio sanape
classica o al misle
{ll.-l:l'l.‘-'h'? CUgChEl g Johg Oiivg
gaba in Fiscchi
[Epa MEF0 MAacinagto al mamants

Preparate Mimpasia della brieche

Fote imtiepidire i lalte, shriciolates
dantra il lavitn, maszalate aggiungendo
I pucchero, Unite e uowd e mescolole
[y lenly o B

Wersate o larindg & il sak in una ciatola,
aggiurgete gli ingredicndi liguidi o
iniziate g FmpoEare, O mandd & con
l'impastaton, par qualche mineta, poi
aqaiurggets il burie wagliaio o pezzei
Imposiate oncorna par circa 5 minut:

Il Tempo di ottanera un Impeeto b,
rmarbida, elosizo e lucido. Trosferitela
In ure clotola, coprtelo con un cezzo

di pmllicaia e lasaate lissilare

per 45 minut

Mel rattemps, preparats | poemadarini
mattendoli sopro una teglhio
Punzecohisteli con la punto di on
colttalln, spennediatali con lalio

& infarnate a 180°0 pee 15 minti.

Pri fate rodfreddare.

Pregarate uno staemips per mafin
imburrato ¢ inforingto. Dividete limposto
In 9 pern @ lavorabe clascuno per creare
unn palling, che mettemte malln stampo
Lazciata lievitone, copemo, per memzon,
pai spennelkota la superfics con bk salsa
alla senape massalata con lolia
fggiungete | pomadorini, premendones
2.3 sullp suparficie, solyta legparmanta
& inlarrole per 20 minwl circa, s

a cha garanng l]l:II'lfl-'.l aannate

Saryiteke ispida,

Foesiher

GELATOALLACREMA

Lin chrssica cha nsatve i dessert, 0 pofio
INE - 58 N 10 T vl - 1D goguislare
i 10 fionn geitenn artigiomne

A Teliland (a aporico Limbarie 1834
nrecuee i gekrn artigiannle agai

S0ME AOVERINI I, 40 & la maa
destimazsions preforito quanda era
bambimg, Dgg conssgnong 1| voEchatia
anche o dwrdsilio (5 dees premaione

DEy e Mo contiaueno o offring
nochi gusti, WHT Fgorosamante
staaianal, Par seivinls i modo slegants
& meglio cvere delle belle coppathe
organtate, ohe ragmano W oo
msiepien. Cos coume i ciliegmo

2! margschinn

FER FARE TO0 G D1 GELATO W CASE
F00 ml di late imars
Al mil di panna Lauida, frescn
| saccallo di vaniglio
soorza di 1 limore
3

INIM A 0004
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130 g di zuochem
1 pizzica di 2ale

Scolaata || lotte, o panng, k3 wanigha
¢ In szarzo di limane, prelovata
togliondoks ¢ srisce. Spagnete poco
prirm che raggiuno il purdo di
ehollizione & losciote in infusione

13 rmanuti. In uno cictola, o nedla
planemaria, maniate tuorli con

I Zusero & aggungete il pizzics

di sale, Versotec sopra lantemente

il latne caldo, toglisndo la saniglia

a In scorzn di limane, mesaolomds peono
COn Una epateda. Riporate tutto nella
coassarusia ¢ scaldate o fammo media
gino a che ko crema prenderd
consistenzo velanda il dorso de
cuachigio, A queslo punto losgiane
raffreddare n termparatura amoiaents

& pial mantacata nella EH'I.'ltllFl'l.'l BEC 0N
le istruziani defopporecchio.

Sarvlte nalle coppetia fradde, tanute

in Fresser, decorando con b iliegne
ol marmasching,
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why fO Ster

(Source: Oxford Dictionary, meaning)

grow, cultivate, promote, encourage

Fashion, Food

Overview, Opinion

Style, Signature

Timeless, Trendsetter
EXxperience, Exclusivity
Revolutionary, Remarkable

24 DHR
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THANK YOU

Csaba dalla Zorza
EDITOR IN CHIEF

Margo Schachter
EDITOR IN CHIEF DIGITAL

ART DIRECTOR
Elisa Ardeni

Contributing editors - foster ambassador
Culture & Arts - Domitilla Dardi

Interior & Design - Veronica Orsi

Fashion & Jewelry - Nicolo Milella

Beauty & Well -being + hétel & SPA - Mariangela Rossi

Food & Wine - Csaba dalla Zorza

Travel & Leisure - Margo Schachter

Syndication Editor - Francesca Pavesi

Advertising DEALER
240RE System



Advertising DEALER
240RE System

Contacts

Serena Chioda

serena.chioda@ilsole24ore.com

Candida Magri

candida.magriwilsole24ore.com

E Q@i (DLHE The images contained in the document are for illustrative purposes.
System
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foster o
ADV — Best possibile position

PRESS
> 1single page 4.000€
» package of 3 pages 10.500€
» package of 6 pages 19.500€
DIGITAL

| i +20%
» Companion (skin+mpu top/halfpage+masthead) one week 100% SOV, PREMIUM POSITIONS

ROS or on one of the 6 vertical sections H.000€

» Companion (skin+mpu top/halfpage+masthead) one week 100% SOV

single thematic vertical 2.500€
» Singolo format (skin/mpu top/halfpage/masthead) on week 100% SOV

ROS 1.000€
» 1G* Social set 3.000€

*social posts need to be scheduled after approval from the publisher, and will be exclusively on Instagram. They include: 1 carousel post + 3 story snaps.
9 4_& (DLBE In this initial phase, no guaranteed audience numbers or amplify campaigns are planned. Instagram reels can be added on top of social set (extra fee 1.000€)



foster

Branded content : Curafed

PRINT

> 1single page written by the editorial team 0.000€

> | double page written by the editorial team 12.000€

DIGITAL
» 1 curated online 6000‘@

» | curated long form online 10.000€

*social posts need to be scheduled after approval from the publisher, and will be exclusively on Instagram. They include: 1 carousel post + 3 story snaps.
In this initial phase, no guaranteed audience numbers or amplify campaigns are planned. Instagram reels can be added on top of social set (extra fee

DRI 1.000€)



foster

Cross-Media package — Business Class

ADV

> 1single page + Companion (skin+mpu top/halfpage+masthead) one week 100% SOV 8.000€
+ ROS or on one of the 6 vertical sections

> 1 single page + 1related digital content ‘
o *social posts need to be scheduled after approval from the publisher, and will be exclusively on Instagram. They include: 1 carousel post + 3 story snaps.
Q 4} (DLBE In this initial phase, no guaranteed audience numbers or amplify campaigns are planned. Instagram reels can be added on top of social set (extra fee 1.0(



foster

Cross-Media package - First Class

ADV&SOCIAL

> 1single page written by the editorial team + Companion + (skin+mpu 10.000€
top/halfpage+masthead) one week 100% SOV, ROS or on one of the 6
vertical sections + Social Set IG

CURATED&SOCIAL

» 1 double page written by the editorial team + 1 curated long form 18.000€
online + 1 set social IG*

*social posts need to be scheduled after approval from the publisher, and will be exclusively on Instagram. They include: I carousel post + 3 story snaps.
In this initial phase, no guaranteed audience numbers or amplify campaigns are planned. Instagram reels can be added on top of social set (extra fee

Qél (Dmm 1.000€)



foster

Cross-Media package — Smart Class

ADV&SOCIAL 6.000€

> 1single page + 1Set social IG

» Companion (skin+mpu top/halfpage+masthead) one week 100% SOV + Social set IG*

/7.000€

*social posts need to be scheduled after approval from the publisher, and will be exclusively on Instagram. They include: 1 carousel post + 3 story snaps.
Q 4A (DLBE In this initial phase, no guaranteed audience numbers or amplify campaigns are planned. Instagram reels can be added on top of social set (extra fee 1.000€)
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Premium Positions

1 pos SX contro editoriale del direttore
1 pos SX contro sommario, apertura

2 pos DX contro sommario, seguire
nos DX contro STAFF / collaboratori

1 pos DX contro colophon

1 pos SX contro apertura giornale

IV copertind
I+ 1 romana

] pos SX contro @
] pos SX contro a
] pos SX contro a
] pos SX contro @
] pos SX contro a

] bos SX contro @

oertura attualito
oertura design
oertura moda
oertura bellezza
oertura viaggiare

oertura food & wine

La posizione lll di copertina sara valorizzata da un articolo

speciale “ultima pagina’

24 QN

SYSTEM
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Syndication

» 1 double page or 2 single pages or 1 internal ad position, per issue for 5 issues
» 1lback cover (for the year)
» leditorial cover dedicated to the vertical number related to syndication (not together with the back cover)

» lcurated 6-page spread foranumberto be agreed upon +1digital curated contentrelated (example:
backstage/interview)

» Ipossibility of hosting the launch event for the cover issue: the client may provide their own location to host
an event for readers upon the release ofthe issue

» Web visibility for 4 weeks with an advertising position to be defined

» 2setsofsocialmedia content for IG (reelset 30"+ feed postin grid +3 snap stories) to be used throughout
the year

» laudio interview to be agreed upon,to be included on the digital platform

» 1000 copies ofeach issue available for the client to distribute in their locations, flagship stores, or network
(6000 totalannual) copies

Starting from 80,000€

Any discounts related to the sector will be evaluated on
a tailor -made basis.
Qé_KDLBE Excluding direct costs related to hosting the event.



TECHNICAL DATA SHEET PDF technical requirements for submission to the portal

PDF file forma t
* It must be compliant with the standard

PDF/X -1a:2003 in PDF version 1.3 with intent profile
"Coated Fogra 51" (Acrobat 4 compatibility);

* It must not be password -protected;

* [t must contain only one page;

* It must be composite (separated files are not accepted);
* [t must not contain more than 10,000 vector objects or
clipping paths with more anchor points than the
specified value;

* The number of paths per page must be fewer than
20,000 objects;

* [t must not contain 16 -bit images per channel;

* It must not contain " Piecelnfo " (Application Structure
Information);

* [t must not contain transparent objects.

Fonts used

« All fonts must be embedded or incorporated in the
PDF;
* Use OpenType fonts. Do not use Fonts with CID

encoding.

2UADHR

foster

COLTIVIAMO IL VIVERE MEGLIO

Colour and resolutions

* Colour images must be in high -resolution (300 dpi). Use only CMYK colour space. Any elements in RGB, Lab, Pantone,
or Spot Colors (All) must be converted to CMYK;

The total percentage of colour saturation (total INK) must not exceed 300%;

The profiling must be PSO_Coated va3.

* For grayscale images, use the Grayscale space (15%) with 300 dpi resolution;

*Black & White line -art images should be vector -based or Bitmap with a resolution of 1200 dpi;

* For colour advertisements, avoid placing texts smaller than 14 pt and thin borders/lines in negative print on coloured
backgrounds. In the case of positive text or frames/threads with characters lower than the body 14, use only the black

colour (no cyan, no magenta, no yellow). This prevents issues caused by even the slightest register shift during printing.

Document and trim sizes

* The document must show (trim box) with a 5 mm bleed (bleed box) on each side and mandatory crop marks;
* Please note that any type of writing or illustration on a live ad must be placed within 5/7 mm of the trim edge.
Formats

*Page: 210x278 mm + bleed
» 2. Double page: 420x278 mm + bleed

* The pdf will be uploaded solely and exclusively to the Group's portal at the following address:

https://portalemateriali.system24.gruppo24ore.com

Deadline for delivery of the material:

20 working days before publication. For more technical information write to: grafosolequotidiani@emmegiprepress.it



https://portalemateriali.system24.gruppo24ore.com/
mailto:grafosolequotidiani@emmegiprepress.it
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