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HTSI
An iconic brand. In Italy since 2014 thanks to collaboration with the 
international Financial Times Group which has been publishing the 
English language version of the magazine for years.

Th e  Ita lia n wo rld  o f Ho w To  Sp e n d It, u n iq u e , wh e re e ve ryth in g is a n  
im m e rs ive  e xp e rie n c e a n d  ta le n t fo r d o in g , is th e  re a l a n d  g lo b a l 
wo rld , with  a n  in te rn a tio n a l vo c a tio n , a lwa ys m a in ta in in g th e  fo c u s  
o n  Ma d e  in  Ita ly e xc e lle n c e . 

Ove r th e  ye a rs  th e  e d ito ria l p la n  h a s  b e e n  e n ric h e d  with  a n  
in te g ra te d  c ro s s - m e d ia  s ys te m  th a t ra n g e s  fro m  th e  m a g a zin e  
th ro u g h  to  th e  d ig ita l ve rs io n  with  o rig in a l e xc lu s ive ly we b - b a se d  
c o n te n t a n d  n e w vid e o  a n d  a u d io  fo rm a ts  u p d a te d  o n  a  d a ily b a s is , 
b u t a lso  in c lu d e s  th e  o rg a n isa tio n  o f h ig h - p ro file  e ve n ts  a n d  a  la rg e  
c a ta lo g u e  o f b o o ks  a n d  p o d c a s ts .



PLATFORM
HTSI is  p a rt o f th e  Gro u p ’s  wid e  ra n g e  o f m u ltim e d ia  p ro d u c ts , a  re fe re n c e  p o in t fo r th e  lu xu ry se c to r th a t o ffe rs  a  wid e  ra n g e  o f 
c o m m u n ic a tio n  o p p o rtu n itie s  fo r th e  Il So le  24  ORE ta rg e t (p ro fe s s io n a ls  a n d  e n tre p re n e u rs , b u s in e ssp e o p le  fro m  th e  wo rld s  o f 
in d u s try a n d  fin a n c e ).

PODCAST EVENTS E TALK VIDEO 
STORYTELLINGNEW SITE, APP, SOCIAL MEDIAMAGAZINE SPECIALS

BRAND INTEGRATION AND COMMUNICATION OPPO



A QUALITY 
TARGET
HTSI ta rg e ts  h ig h - e n d  b u s in e sse s  a n d  to p  sp e n d e rs , it sp e a ks  to  in flu e n tia l p e o p le  in  a  la n g u a g e  c o n s is te n t with  th e ir h a b its  
a n d  life s tyle s . 
Ac tive , e n g a g e d  a n d  in fo rm e d , its  re a d e rs  a re  a fflu e n t a n d  fro m  a  h ig h  so c io - e c o n o m ic  b a c kg ro u n d , a n d  a re  ve ry se n s itive  to  
su g g e s tio n s  a n d  s ig n a ls , in c lu d in g  a d ve rtis in g . Th e  a ve ra g e  re a d e r h a s  a  ve ry h ig h  le ve l o f e d u c a tio n . 

An  ELITE ta rg e t, 50% o f wh o m  fe m a le . 
25% o f Ho w To  Sp e n d  It re a d e rs  a re  a g e d  b e twe e n  25  a n d  44*

HTSI re a d e rs  h a ve  2 o r m o re  c re d it c a rd s  (347), sp e n d  a  lo t o n  c lo th e s  a n d  a c c e ss o rie s  (235), a n d  o fte n  we a r va lu a b le  wa tc h e s  
(248 ). Atte n tive  to  fa sh io n , th e  wo m e n  re a d  fa sh io n  m a g a zin e s  a n d  b ro wse  fa sh io n  we b s ite s  (26 7). Th e  m e n  sp e n d  a  lo t o n  
to ile trie s  a n d  c o sm e tic s  (273) **

Th e y lo ve  tra ve llin g  a n d  sp e n d  2 o r m o re  we e ke n d s  a  m o n th  a wa y fro m  h o m e  (36 6 ). Th e y vis it sp a s  a n d  we lln e s s  c e n tre s  (282) 
a n d  c u ltu ra l fe s tiva ls  (329 ).
Th e y sp e n d  a  lo t o n  h o m e  fu rn ish in g s  (279 ). **

* Sourc e  GFK
** Sin o ttic a  TSSP 2024A; ta rg e t a ll, m e n  25- 54 , wo m e n  25- 54  
(c o n c e n tra tio n  in d e x)



NUMBERS AND 
DISTRIBUTION

DISTRIBUTION IN ELITE CONTEXTS
o To p  Fa sh io n / Lu xu ry tra d e  fa irs
o In a u g u ra l e ve n in g s  o f th e  m o s t p re s tig io u s  e xh ib itio n s  o rg a n ise d  b y 

24  Ore  Cu ltu ra
o Sp e c ia l d is trib u tio n  in  th e  su ite s  a n d  lo u n g e s  o f th e  m o s t e xc lu s ive  

h o te ls , sp a s , c lu b s
o Sh o wro o m s  d u rin g  Mila n  Fu rn itu re  Fa ir a n d  Mila n  fa sh io n  s h o ws

Circ u la tio n  104 ,000  c o p ie s  p a p e r + d ig ita l

Au d ie n c e  405 ,000  re a d e rs  p e r is su e .

So u rc e : Pu b lish e r a n d  a d ve rtis in g  sa le s  a g e n c y e s tim a te s  (No ve m b e r 

2024)

So ld  o n ly with  Il So le 24  ORE o n  th e  d a y o f is su e  a t a  p ric e  o f € 1.00  p lu s  th e  p ric e  o f th e  
n e wsp a p e r. Fro m  th e  fo llo win g  d a y th e  p ric e  is  € 2.00  p lu s  th e  p ric e  o f th e  n e wsp a p e r. 



MAGAZINE TOPICS/VERTICAL IS
SUPERIOR INTERIORS 

HTSI/ SUPERIOR INTERIORS ta ke s  a  
b ro a d  o ve rvie w o f in te rio r d e s ig n  
with  a  s tro n g  fo c u s  o n  life s tyle .

FASHION, SUSTAINABILITY AND ART
Two  is su e s  (Ma rc h  a n d  Oc to b e r) 
e n tire ly d e d ic a te d  to  fa sh io n  
lin ke d  to  th e  wo rld  o f 
su s ta in a b ility a n d  a rt. 

PRINT

An  ic o n ic  b ra n d  in  th e  Il 
So le 24Ore  lu xu ry wo rld . Th e  
ta rg e t is  b o th  m a le  a n d  
fe m a le , in  lin e  with  th e  
a u d ie n c e  o f th e  n e wsp a p e r 
a n d  h ig h ly fo c u se d  o n  a n d  
in te re s te d  in  sm a rt 
in ve s tm e n ts  in  lu xu ry a n d  
we llb e in g , p e rso n a l a n d  
so c ia l im a g e : fa sh io n  a n d  
c o s m e tic s , a rt a n d  d e s ig n , 
c o lle c tin g  a n d  tra ve l, 
te c h n o lo g y, c a rs , b o a ts , fin e  
d in in g  a n d  win e .



Numero
uscita

Copertina HTSI/Speciali Data uscita in edicola Deadline consegna 
materiali

135 • January • HTSI Focus man-wellbeing-motors Fri-17-Jan-25 Tuesday 17 December 2024

136 • February • SPECIAL ISSUE HTSI – Luxury Award Fri-21-Feb-25 Tuesday 4 February 2025

137 • March • Fashion and sustainability Fri-21-Mar-25 Tuesday 4 March 2025

138 • April • Superior Interiors Fri-11-Apr-25 Tuesday 25 March 2025

139 • May • Focus Beauty/Jewels – The beauty «economy» Fri-23-May-25 Tuesday 6 May 2025

140 • June • HTSI Pitti Man fashion/Milan + Hi Tech and Engines foscus Fri-20-Jun-25 Tuesday 3 June 2025

141 • July/August • HTSI Focus Outdoor - Focus Boats ven-18-Jul-25 Tuesday 1 July 2025

142 • September • HTSI Man/woman fashion ven-19-Sep-25 Tuesday 2 September 2025

143 • October • Fashion and art ven-10-Oct-25 Tuesday 23 September 2025

144 • October • Superior interiors ven-31-Oct-25 Tuesday 14 October 2025

145 • November • HTSI Beauty Special (+ perfumes and beauty treatments) + Focus 
Jewels ven-21-Nov-25 Tuesday 4 November 2025

146 • December • Christmas Special (Food & Wine) + Focus watches man/women ven-12-Dec-25 Tuesday 25 November 2025

CALENDARIO 2025 PRINT

Fo r sp e c ia l o p e ra tio n s , wh ic h re q u ire lo n g e r o rg a n isa tio n / p ro c e s s in g  tim e s  (e .g . a d ve rto ria ls , in te rn a l o r e xte rn a l in se rts , c o ve r fla p s  o r o th e r) th e  m a te ria l s e n d in g d a te s will b e  b ro u g h t fo rwa rd in  
a g re e m e n t with  Ma rke tin g / Op e ra tio n . 



DIGITAL
THE HTSI SECTION ON IL SOLE 24 ORE.COM
In te g ra te d  in to  th e  Il So le  24 Ore  we b s ite , th e  HTSI d ig ita l s e c tio n  b rin g s  to g e th e r c o n te n t fro m  th e  va rio u s  is su e s  with  in - d e p th  
re a l- tim e  fe a tu re s  o n  th e  wo rld  o f b e a u ty, fa sh io n  a n d  th e  la te s t tre n d s , o n  d e s ig n , a lso  re se rvin g  sp a c e  fo r a rt a n d  c o lle c tin g , 
tra ve l, te c h n o lo g y, c a rs , b o a ts , fin e  d in in g  a n d  m u c h  m o re .
h ttp s :/ / www.ilso le 24o re .c o m / se z/ h o w- to - sp e n d - it

In s ta g ra m  c h a n n e l a lso  a va ila b le  a t 
24h ts i_ h o wto sp e n d it

Eve ry is su e  o f HTSI is  a lso  a va ila b le  in  th e  Il So le  24  ORE b ro wse r:
h ttp s :/ / www.q u o tid ia n o .ilso le 24o re .c o m / ?a n n o =2022&d a y- fro m =01&d a y- to =31&m e se =12&g io rn o =09

https://www.ilsole24ore.com/sez/how-to-spend-it
https://www.quotidiano.ilsole24ore.com/?anno=2022&day-from=01&day-to=31&mese=12&giorno=09


DIGITAL

THE NEWSLETTER BY HTSI

HTSI is  th e  So le 24Ore  n e ws le tte r th a t e ve ry Frid a y fo c u s e s  o n  th e  b e s t o f th e  h ig h - e n d  
m a rke t: fa s h io n , d e s ig n , tra ve l, wa tc h e s , je we lry, fo o d , win e , s p o rts  a n d  we lln e s s .

A n e w m u ltim e d ia  e n ric h m e n t th ro u g h  th e  c a re fu l s e le c tio n  o f th e  m o s t im p o rta n t 
n e ws  o f lu xu ry b ra n d s  a n d  lu xu ry g o o d s . Th e  fo c u s  o n  tre n d s , e ve n ts  a n d  p la c e s  to  b e  
o f th e  m o m e n t a n d  fin a lly th e  su c c e ss  s to rie s  a n d  th e  p le a su re s  o f fre e  tim e

Ava ila b le  fro m  Ap ril 4 , 2025 .



HTSI BECOMES A TELEVISION EXPERIENCE

Afte r te n  ye a rs  o f e d ito ria l s u c c e s s , Ho w To  Sp e n d  It e vo lve s  a n d  
tra n s fo rm s  in to  a  visu a l s to ry.

HTSI TV is  th e  n e w te le vis io n  a n d  d ig ita l sp a c e  wh e re  th e  c u ltu re  o f 
c o n te m p o ra ry lu xu ry m e e ts  th e  jo u rn a lis tic  q u a lity o f Il So le 24Ore .

A p ro je c t c o n c e ive d  b y th e  HTSI e d ito ria l te a m  a n d  c re a te d  in  
c o lla b o ra tio n  with  th e  24  ORE Gro u p 's  Vid e o  Co n te n t Fa c to ry, wh ic h  
b rin g s  th e  m a g a zin e 's  vis io n  a n d  s tyle  to  TV, b e twe e n  a rt, fa sh io n , 
d e s ig n , a n d  life s tyle .

Exc lu s ive ly o n  IlSo le 24o re TV a n d  ils o le 24o re .c o m / HTSI



LIGHTS. CAMERA. ACTION!
WHY HTSI TV

Ed ito ria l e le g a n c e  m e e ts  th e  p o we r o f vid e o  s to ryte llin g

Pre m iu m  TV sp a c e  d e d ic a te d  to  c o n te m p o ra ry lu xu ry
• Hig h - q u a lity vid e o  p ro d u c tio n
• Se le c te d  ta rg e t a u d ie n c e , m u ltip lie d  a c ro ss  TV, d ig ita l, a n d  so c ia l 

m e d ia
• Bra n d  s to rie s  with  a n  e d ito ria l, n e ve r p ro m o tio n a l, a p p ro a c h
• Cro ss  m e d ia  p re se n c e  o n  a ll Gru p p o  24o re  c h a n n e ls



KICK OFF: THREE MOMENTS, 
ONE VISUAL STORY

HTSI Capsule (November - January)
• Tre episodes Tv of 12 minutes
• Themed episodes in PREVIEW
• Coordinated with the paper magazine releases

HTSI Première (February 2026)
• Evento esclusivo di lancio
• Official presentation of HTSI Collection

HTSI Collection (from February 2026)
• Monthly 24-minute television format
• An ongoing narrative of contemporary excellence



HTSI - CAPSULE 

Ea c h  e p iso d e  o f HTSI Ca p s u le  c o m b in e s  d iffe re n t la n g u a g e s  a n d  
p e rsp e c tive s , m a in ta in in g  th e  c o h e re n c e  a n d  e le g a n c e  o f HTSI, in  a  
12- m in u te  fo rm a t th a t in c lu d e s  o th e rs , a s  a  p re vie w o f th e  HTSI 
Co lle c tio n , la u n c h e d  in  Fe b ru a ry.

Ho s tin g  b y HTSI Dire c to r Nic o le tta  Po lla  Ma ttio t will b e  th e  
fa s c in a tin g  th re a d  o f a  m u ltis e n so ry s to ry with  se ve ra l m in i- fo rm a ts  
in  a  s in g le  vid e o  c o n ta in e r.

Min i fo rm a t:
• HTSI o n  th e  ro a d  (4 ')  –  n a rra tive  re p o rta g e  b y Nic o le tta  Po lla -

Ma ttio t
• 5  q u e s tio n s  (2'30 '')  –  in te rvie ws  with  p ro ta g o n is ts  in  lu xu ry a n d  

d e s ig n
• Ba c ks ta g e  (1'30 '')  –  b e h in d  th e  sc e n e s  a t e ve n ts , p h o to sh o o ts , 

a n d  a te lie rs



HTSI - COLLECTION

Th e  m o n th ly fo rm a t s ta rtin g  in  Fe b ru a ry 2026 .

Sta rtin g  in  Fe b ru a ry, HTSI Co lle c tio n  will b e  th e  24- m in u te  
m o n th ly p ro g ra m  d e d ic a te d  to  th e  wo rld  o f c o n te m p o ra ry 
lu xu ry.

Ea c h  e p iso d e  will b e  a  c o lle c tio n  o f s to rie s , p e o p le , a n d  
vis io n s : fa sh io n , a rt, d e s ig n , su s ta in a b ility, tim e , a n d  life s tyle .

Th e  p re m ie re  will ta ke  p la c e  d u rin g  th e  HTSI c e le b ra tio n  
e ve n t, with  e xc lu s ive  in te rvie ws  a n d  b e h in d - th e - sc e n e s  
fo o ta g e , wh ic h  will b e  in c lu d e d  in  th e  Ma rc h  e p iso d e  a s  th e  
d e b u t s to ry o f th e  n e w fo rm a t.



1 5

2022 – 100  is su e s o f Ho w To  Sp e n d It

2023 – Re b ra n d in g : Ho w To  Sp e n d It b e c o m e s HTSI like  HTSI UK. 
Th e  n e w lo g o  is m o re  VERSATILE AND 
UP- TO- DATE

2024  – 10  ye a rs o f HTSI (2014  – 2024)

2024  – Su m m e r Exp e rie n c e  with  th e  wo rks  o f Fo rn a se tti

2025  Fe b ru a ry –  Lu xu ry Bra n d  Awa rd : a n  In te rn a tio n a l Ju ry h a s  
a wa rd e d  th e  10  b e s t Sta rt Up s  in  th e  wo rld  o f Lu xu ry

CELEBRATION EVENTS



HOW TO
CREATION OF EVENTS WITH AN ADVERTISING PARTNER

A fo rm a t th a t in vo lve s  te llin g  th e  s to ry o f a  b ra n d  u s in g  
th e  e xp e rtis e  o f Ho w To  Sp e n d  It. 

Eve n ts  with  a  s tro n g  e m p h a s is  o n  e xp e rie n c e  a n d  n e w 
d isc o ve rie s , a im e d  a t a n  u ltra h ig h  p ro file  a u d ie n c e  in  
te rm s  o f ta rg e t a n d  in te re s ts .
 
Va lu a b le , c u s to m - c re a te d  o c c a s io n s  d e d ic a te d  to  
th in g s  wo rth  b u yin g , e xp e rie n c in g  a n d  e n jo yin g . 
Th e  e ve n t a lso  in vo lve s  a  ta lk p re se n te d  b y Nic o le tta  
Po lla  Ma ttio t wh o  will d isc u s s  with  a n  e xp e rt a n  is su e  
c o n n e c te d  with  th e  e ve n t a n d  o f in te re s t to  th e  c lie n t.

EVENTS



COMMUNICATIONS OPPORT
BRANDED CONT



PARTNER OPPORTUNITY/BRAND  
PRINT DIGITAL
o Ad ve rto ria ls
o Pre m iu m  p o s itio n s  with  

sp e c ia l fo rm a ts
o Ta rg e te d  d ire c t m a ilin g  

o p e ra tio n s
o In se rts  c re a te d  in  

c o lla b o ra tio n  with  a  Bra n d  
Pa rtn e r

o Oth e r……(TBD with  e d ito ria l 
o ffic e )

o “c re a te d  fo r” d ig ita l fo rm a ts  in  c o lla b o ra tio n  with  
th e  e d ito ria l o ffic e  o f Ho w To  Sp e n d  it:

 a ) HOW TO STORIES: vid e o s  a n d / o r p o d c a s ts  a n d / o r p h o to  
g a lle rie s . Sto rie s  a s  s tyle  g u id e s , e d ito ria l so lu tio n s  b a se d  
o n  sh a re d  to p ic s  a n d  sp o n so re d  b y th e  b ra n d  with  
p ro d u c t p la c e m e n t o p p o rtu n itie s . 

 b ) COMPANY TOURS: Vid e o s  a n d / o r p o d c a s ts  a n d / o r 
p h o to  g a lle rie s . HTSI in  th e  p la c e s  wh e re  lu xu ry is  c re a te d  
fo r a  b ra n d  s to ry th a t s ta rts  with  m a d e  in .

 c ) BACKSTAGE: Vid e o s  a n d / o r p o d c a s ts  a n d / o r p h o to  
g a lle rie s . Th e  s to ry o f a n  im p o rta n t m o m e n t in  th e  life  o f a  
b ra n d  -  a  fa sh io n  sh o w, a n  e ve n t, a  sh o o t -  th ro u g h  th e  
e ye s  o f HTSI

o d ig ita l fo rm a ts  c h a ra c te ris e d  b y th e  wo rd in g  
“a d ve rtis in g  c o n te n t”

IL SOLE 24 ORE TV
o Exc lu s ive  vis ib ility. Pa rtn e r b ra n d s  will b e  

a b le  to  e n te r th e  HTSI TV u n ive rse  
th ro u g h  2'30" Sp e c ia l Fe a tu re s :

o Min i visu a l s to rie s  b y th e  HTSI e d ito ria l 
te a m  a n d  p ro d u c e d  b y th e  24ORE 
Gro u p 's  Vid e o  Co n te n t Fa c to ry.

o Ele g a n t s to rie s  with  a  c in e m a tic  fe e l, 
p e rfe c tly in te g ra te d  in to  th e  HTSI e d ito ria l 
s tyle .



ADVERTORIAL
In  c o lla b o ra tio n  with  th e  Bra n d  Pa rtn e r a n d  o n  th e  b a s is  o f a  b rie f a n d  
m a te ria ls  p ro vid e d  d ire c tly b y th e  c lie n t, th e  e d ito ria l o ffic e  c re a tive ly 
re in te rp re ts  th e  m e ssa g e  in  lin e  with  th e  Lo o k&Fe e l o f th e  p u b lic a tio n .

Th e  a d d e d  b o n u s  is  th a t th e  m a te ria ls  a re  re - e d ite d  a n d  la id  o u t 
d ire c tly b y th e  HTSI e d ito ria l o ffic e  in  c lo se  c o lla b o ra tio n  with  th e  c lie n t.

PARTNER OPPORTUNITY 
PRINT (I)

SAMPLE PAGE

N.B. De a d lin e  fo r th e  d e live ry o f m a te ria ls  m u s t  b e  b ro u g h t fo rwa rd  b y 10  d a ys  c o m p a re d  to  wh a t is  in d ic a te d  in  th e  c a le n d a r



PARTNER OPPPORTUNITY PRINT 
INSERT INSIDE THE MAGAZINE
Th e  in se rt, e n tire ly e d ito ria l, is  a  re a l Sp e c ia l (in  th is  c a se  8  p a g e s ) c re a te d  b y th e  HTSI e d ito ria l te a m  b a se d  o n  a  b rie f a n d  m a te ria ls  

s e n t b y th e  c lie n t in se rte d  in  fo lia tio n  with  th e  m a g a zin e .

Reference Santoni



Reference: SICIS

PARTNER OPPORTUNITY 
PRINT (III)
THE INSERT ATTACHED TO THE MAGAZINE

Th e  in se rt, e n tire ly e d ito ria l, is  a  re a l e xte rn a l sp e c ia l a tta c h e d  to  th e  

m a g a zin e , in  th e  sa m e  fo rm a t a s  HTSI a n d  d is trib u te d  a c ro ss  th e  

e n tire  p rin t ru n , c re a te d  b y th e  HTSI e d ito ria l te a m  wh o  in te ra c t with  

th e  Bra n d  Pa rtn e r o n  a  b rie f, with  a rc h ive  m a te ria ls  o r c re a te d  “a d  

h o c ”.



PARTNER OPPORTUNITY PRINT (

1 to  3 PAGE FOLD- OUT COVER



FRONTE RETRO

LOGO  BRAND

PARTNER OPPORTUNITY PRINT (

ADV PAGE/ DOUBLE PAGE 
AND INSERTION OF 

SAMPLES WITH GLUE DOT

DIRECT MAIL: POSSIBILITY OF SENDING CATALOGUES, 
INVITATIONS AND SAMPLES WITH THE MAGAZINE 

TO A TARGETED LIST OF READERS



PARTNER OPPORTUNITY DIGITA   
«CREATED FOR»

ESEMPIO LAYOUT / «CREATO PER»
BRANDED CONTENT 

Th e  “CREATED FOR” fo rm a t wa s  d e s ig n e d  to  p u t th e  b ra n d  a t th e  c e n tre  o f a  s to ry to  b e  
b u ilt to g e th e r. 
 

Th e  c lie n t id e n tifie s  a  to p ic  o f in te re s t th e y wo u ld  like  to  c o ve r in  a n  a rtic le  (a ro u n d  4000  
c h a ra c te rs ) writte n  b y th e  m e d ia  fa c to ry o f th e  24  ORE Gro u p  u s in g  m a te ria ls  p ro vid e d  b y 
th e  c lie n t, th e re fo re  p ro d u c in g  re le va n t a n d  n e wswo rth y “b ra n d e d ” c o n te n t. 
 

Th e  a rtic le  will th e n  b e  p u b lish e d  in  fe e d , in  th e  HTSI se c tio n  with  th e  ru n n in g  h e a d  
“CREATED FOR CLIENT NAME”

“Cre a te d  fo r” d ig ita l b ra n d e d  c o n te n t will b e  su p p o rte d  b y a n  a d ve rtis in g  a n d  so c ia l 
m e d ia  c a m p a ig n  o n  IG to  in c re a se  c o n te n t vis ib ility.

“Cre a te d  fo r” vid e o  a n d  a u d io  c o n te n t will b e  d e n o te d  with  d e d ic a te d  b a n d s  in  th e  HTSI 
s e c tio n  to g e th e r with  e d ito ria l VIDEOS/ PODCASTS.

Bo th  typ e s  a re  h o s te d  in  th e  HTSI s e c tio n  o f Stre a m 24 o n  So le 24o re .c o m  a n d  o n  th e  Bra n d  
Co n n e c t p a g e  a g a in  in  th e  Stre a m 24 a re a . 



PARTNER OPPORTUNITY 
DIGITAL (II) ADVERTISING CONTENT
CHARACTERISTICS
o Fu ll la yo u t
o In se rtio n  in  e d ito ria l c o n te xt
o No  e d ito ria l c o n te n t 

Th is  p ro d u c t o ffe rs  th e  c lie n t a  c o n te xtu a lis e d  sp a c e  in  te rm s  
o f la yo u t in  wh ic h  to  p u b lish  th e ir p ro m o tio n a l c o n te n t. 

Th e  c o m m u n ic a tio n  is  e xc lu s ive ly re la te d  to  th e  
p ro d u c t/ se rvic e  o r Bra n d  (Clie n t Pre s s  Re le a se ) a n d  h a s  n o  
e d ito ria l c o n te n t. 

Th e  a rtic le  will b e  p u b lish e d  o n  a  we b p a g e  in  th e  e d ito ria l 
su b se c tio n  o f HTSI a n d  m u s t c o n s is t o f:
o Title
o 1 im a g e
o Bo d y c o p y

An  e xa m p le  o f “a d ve rtis in g  c o n te n t”

Sys te m a tic  p o s t o n  IG



PARTNER OPPORTUNITY TV

In the first 30 seconds of the video, a disclaimer will appear with the following 
wording: "The program contains branding for promotional purposes."

SPECIAL FEATURE
Each visual story celebrates the identity of the partner brand

Bra n d  p a rtn e rs  will b e  a b le  to  e n te r th e  HTSI TV u n ive rse  th ro u g h  
2:30  Sp e c ia l Fe a tu re s : visu a l m in i- s to rie s  c u ra te d  b y th e  HTSI 
e d ito ria l te a m  a n d  p ro d u c e d  b y th e  24ORE Gro u p 's  Vid e o  Co n te n t 
Fa c to ry.

Film e d  b y a  d e d ic a te d  c re w in  a  lo c a tio n  ic o n ic  to  th e  b ra n d , th e  
vid e o  sh o wc a se s—th ro u g h  a n  in te rvie w c o n d u c te d  b y a n  HTSI 
c o lla b o ra to r—th e  a e s th e tic  u n ive rse , va lu e s , a n d  vis io n  o f th e  
p a rtn e r.

Th is  so p h is tic a te d , visu a lly e vo c a tive  c o n te n t is  p e rfe c tly in te g ra te d  
in to  th e  p ro g ra m 's  c o n te xt, d e s ig n e d  to  e n h a n c e  th e  b ra n d 's  
id e n tity a n d  s tyle  with  m e tic u lo u s  e d itin g  a n d  a  ro ya lty- fre e  
so u n d tra c k.



BROADCAST AND VISIBILITY CROSS-
MEDIA 

ILSOLE24ORE TV
Th e  e p iso d e  will b e  a va ila b le  o n  a ll m a jo r e n try p o in ts : Sm a rt TV, Mo b ile  Ap p , th e  We b  
(o n  th e  Ra d io  24  we b s ite  a n d  ilso le 24o re .c o m ), a n d  lin e a r a c c e ss  o n  d ig ita l te rre s tria l 
TV o n  c h a n n e l 246 .

Th e se  will b e  d is trib u te d  th ro u g h :
• Prim e  tim e  b ro a d c a s t
• 3 re p e a ts
• Ro ta tin g  n e two rk p ro m o s

ILSOLE24ORE.COM -  STREAM24
• Ea c h  Sp e c ia l Fe a tu re  will b e  p u b lish e d  in  th e  Vid e o  se c tio n  s tre a m 24.ilso le 24o re .c o m
• Two  6 0- se c o n d  so c ia l m e d ia  c u ts  will b e  p ro d u c e d  fo r th e  c lie n t's  p ro p e rtie s .
• ON TOP: It will b e  p o ss ib le  to  in se rt a n  a c c o m p a n yin g  a rtic le  a t ilso le 24o re .c o m / HTSI

RIGHTS
Th e  p ro d u c tio n  in c lu d e s  th e  rig h ts  fo r b ro a d c a s t o n  Ra d io  24  -  Il So le  24  Ore  TV a n d  fo r th e  u se  o f two  
1- m in u te  so c ia l m e d ia  c u ts  o n  th e  c lie n t's  so c ia l m e d ia  c h a n n e ls . Rig h ts  a re  e xc lu d e d , e ve n  fo r ADV 
fo rm a ts , fo r b ro a d c a s t o n  o th e r TV c h a n n e ls  a n d  o n  d ig ita l c h a n n e ls  (Yo u Tu b e  a n d  so c ia l m e d ia ). If 
re q u e s te d , a n  o n - to p  q u o ta tio n  will b e  m a d e .



ON TOP: DIGITAL VISIBILITY –
SPECIAL FEATURES 

Ea c h  p a rtn e r b ra n d 's  Sp e c ia l Fe a tu re  will b e  a va ila b le  d ig ita lly 
th ro u g h  o n - d e m a n d  a c c e s s  with in  th e  HTSI se c tio n , b o th  in  
vid e o  fo rm a t a n d  th ro u g h  a n  in - d e p th  th e m a tic  a rtic le , wh ic h  
will a lso  se rve  a s  a  la n d in g  p a g e  fo r so c ia l m e d ia .

Fu rth e rm o re , th e  Sp e c ia l Fe a tu re  will b e  a va ila b le  with in  
Stre a m 24 , th e  vid e o  se c tio n  o f Ilso le 24o re .c o m  c o n ta in in g  vid e o  
c o n te n t p ro d u c e d  b y Il So le , a n d  will a lso  b e  p ro m o te d  with in  
th e  vid e o  b lu rb  in  th e  HTSI s e c tio n .



AUDIENCE INTERESTED IN FASHION/LUXURY

SOCIAL ACTIVATION
FASHION & LUXURY REACH

900.000
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