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3rd edition of the Credit Management Summit event by Il Sole
24 Ore whose main objective is to analyse the most effective
strategies to face the challenges related to non-performing
loans, exploring innovative solutions in the fields of recovery,
securitisation and risk management.

An unmissable opportunity for in-depth discussion and
exchange between banks, investors, servicers, companies,
and institutions involved in the management of NPLs and the
valorisation of financial assets. The summit will offer an updated
view on the evolution of the secondary market and provide
food for thought to understand how non-performing credit can
transform from a critical issue into an investment leverage.
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BANKING/FINANCIAL INSTITUTIONS,
BANKS, AND PRIVATE EQUITY FUNDS,
CONSULTING FIRMS, PROFESSIONAL
FIRMS, DEBT RECOVERY MANAGERS,
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HEADS OF REAL ESTATE

2025 EDITION

REGISTERED USERS: 832
ATTENDEES: OVER 1,100*

*also broadcast on the homepage of
ilsole240re.com
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GENDER
EQUALITY

We are the first Italian publishing group to be certified on ¥ _
Gender Equality according to UNI/PdR 125:22022. .y WWoMEN AT

'  THE TOP 2025
This milestone was achieved thanks to a significant shift in .
corporate culture towards a more sustainable and inclusive
perspective.

This commitment is confirmed in the design of the
programmes for all our events.
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CONCEPT &
FORMAT

CONCEPT

Event with a live audience and broadcast live via
streaming.

Individual speeches, study presentations, round table
discussions, remote or recorded speeches are
alternated. A Q&A session may be scheduled.

FORMAT

Live & Digital Event: participate in-person or via the
platform. User registration required.

It is possible to watch the event on demand on the
dedicated landing page.

.c;.ﬁ:

DURATION: 3 hours
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AN INTERACTIVE
EXPERIENCE

Through streaming digitisation and with a director coordinating the speeches, live events O T e
can be transformed into interactive streaming events.

aaaaaa

Event registrants will have access to a section/entry page with a customised player to
enjoy a Cross-screen and cross-device video stream, with real-time optimisation on the
content display.

Italia e India: la sfida di diversificare la

a 86
Altro

44444444 Live Area personabe

The streaming format will allow the scheduled insertion of video material and detailed
iImages of the speakers' speeches.

Added to this is the possibility of introducing live surveys: the audience will be able to
participate in real time and answer directly through the dedicated app, making
the experience even more dynamic and engaging.

KEY BENEFITS

« Simultaneous connection of thousands of users
- Remotely connecting speakers wherever they are (Italy / Abroad) and inserting Q&A
sessions (Mmoderated chat)




WE MAKE EVERY
EVENT UNIQUE

Opportunity for interaction with both

Filming with HD in-person and remote audiences (e.g. polls)

cameras,
guaranteed by
the director

Guests accompanied
on stage by
graphics and
background music

Possibility to
connect guests
remotely via a
platform

Partner logo video
displayed in the waiting
room

Opening theme
song of the
programme

Setting up a set at the
chosen location




COMMUNICATION
CAMPAIGN

WEB & DIRECT MARKETING* CAMPAGNA BANNER* POSIZIONI FISSE SUL .COM
Dedicated landing page on the website MPU box on the website Box Brand Connect ROS on the
24oreventi.ilsole24ore.com www.ilsole24ore.com website www.ilsole24ore.com

Box Format (300x250)
No. 3 Direct E-Mail Marketing (DEM) with a Duration: 1 week before the event Manchette on the homepage
profiled target from the Il Sole 24 Ore WWW.ilsole24ore.com
database
ON SITE* STAMPA*
Venue and entrance setup 2 advertisements in ||

Sole 24 Ore

Half-page format (60
modules, 312x222)

NWRIEN *Materials where the partner logo will be displayed
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https://24oreventi.ilsole24ore.com/
http://www.ilsole24ore.com/
http://www.ilsole24ore.com/
http://www.ilsole24ore.com/

SOCIAL MEDIA
COMMUNICATION

4 weeks of engagement across the social media platforms of the entire network
Meta + Linkedin to maximise the reach of the message and intercept the target audience

LAUNCHES - PRE-EVENT

@y 24 Ore Event e

THEMATIC INSIGHTS

‘Credit Management Summit 2025 ¢ l'evento de
Il Sole 24 Ore che analzza lNndustria del credito

deteriorato
Ti aspettiamo il 18 gugno per scoprire le nuove

sfide con esperti del settore
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ED. 2025 EDITORIAL

«l credito cattivo nascera ora»
Bce e Bankit chiedono prudenza
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Opportunita dai crediti erariali
Cartolarizzazioni in crescita
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L'EVENTO DEL SOLE

INIZIATIVE
Credit management
Summit 2025 al via

Al via il 18 giugno dalle 9.301a
seconda edizione di Credit
Management Summit, evento
de Il Sole 24 Ore che si terra
nella sede di Viale Sarca 2234
Milano, il cui obiettivo
principale ¢ analizzare lo
stato di salute dell'industria
del credito deteriorato. Utp,
Npl, Stage 2 ¢ credit in bonis
sono al centro delle attenzioni
di un settore che si evolve
rapidamente e st adatta alle
sfide del mercato per
rimanere competitivo. 1l
convegno sara animato dai
contributi di tutt gli
operatori del settore: dai
servicer, agli special purpose
vehicles, alle banche, dagli
investitori, al mondo legal
fino ai fornitori di tecnologie
e servizi. La partecipazione &
libera previa registrazione
online all'indirizzo
240reventi.com/
creditmanagement2025 ed é
possibile seguire la mattinata
del Summit sia in presenza
sia in streamine

Credit management, summit il 18 giugno

Eventi Sole 24 Ore

Top manager, vigilanza
e protagonisti a confronto
sulle prospettive del settore

11Sole 24 Ore promuove una matti-
nata di approfondimento dedicata
all'industria del Credit management
¢ alla sua evoluzione in Italia ¢ in
Europa. L'appuntamento peril Cre-
dit Management Summit ¢ per mer-
coledii8 giugno 2025, dalle ore 9.30
alle 13, presso I'Auditoriumdel Sole
24 Orein Viale Sarca 223,a Milano.

L'evento, in presenzaeonline, si
aprira conil salutodel direttore del
Sole 24 Ore, Fabio Tamburini, € pro-
seguira con una serie di interventi
istituzionali di altissimolivello. Sha-
ron Donnery, membro del Consiglio
di Sorveglianza della Bee offrira la
visione di Francoforte sul temadegli
Npeesulruolo dellavigilanza euro-
pea. A seguire, Stefano Cappiello,
Capodella Direzione Regolamenta-

zione e Vigilanza del Sistema Finan-
ziario del Mef, analizzera il quadro
normativoitaliano ¢ le principalidi-
rettrici evolutive. A chiudere la parte
istituzionale sara Giorgio Donato,
Responsabile del Servizio Supervi-
sione BancariaidellaBancad'Italia,
che {llustrera il punto di vista della
vigilanza nazionale sullo stato del
mercato e sulle sue prospettive.
Ampio spazio sara dedicatoalle
riflessione con i protagonisti della
scena bancaria italianae del mondo
del credit servicing. Gianni Franco
Papa, ceo di Bper, dialoghera sul te-
madel credito ¢ sul ruolodelle ban-
che in uno scenario in profondatra-
sformazione. Il confronto prosegui-
rapoi conunatavolarotondadedi-
cata all'evoluzione del credit
management, allaquale partecipe-
ranno alcuni tra i principali attori
del settore. Interverranno Mirko
Briozzo, a.d. di Gardant ¢ Country
Manager Italia di doValue, Enrico
Risso, a.d. di Intrum Italia, Katia
Mariotti, Condirettore Generale di
Amco, Gianluca Fanti, Partner Glo-
bal Financial Markets di Clifford
Chance. Nel corso della mattinata si

Fra gli ospiti:
Donnery
(Bce), Donato
(Bankitalia),
Cappiello
(Mef) e Papa
(Bper)

alternerannoanche altricontributi
di rilievo dal mondo del mercato e
dcllaconsulenza. Dario Maria Spoto
(Kpmg)aprirail guadro conun’ana-
lisisulle dinamiche del mercato de-
gli Npe. Umberto Paolo Moretti (illi-
mity) portera l’attenzione sul tema
delle nuove asset class emergenti
nellacreditindustry. Unapprofon-
dimentosarapoi dedicatoall’evolu-
zione delle cartolarizzazioni, con gli
interventi di Elisabetta Bernardini
(Intesa Sanpaolo), Stefano Chiarlo-
ne (UniCredit) ¢ Biagio Giacalone
(Crc). Infine, Angela Petrosillo,
Partner di Lca Studio Legale, inter-
verra sul tema dell'impatto delle
nuove normative europee sulla ge-

stione del credit management.
L'eventorappresentaun’oppor-
tunita unicadi confrontotra istitu-
zioni, banche, investitori e operatori
professionali, in un momento cru-
ciale peril sistemadel creditoitalia-
no. Un’occasione per fare il punto
sulpresente eriflettereinsiemesul-
le prospettive future di un settore
strategico per l’economiadel Paese.
R. Fi.
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POST-EVENT VISIBILITY /1

The full video of the event will be available;
« Within the events area in the video section on the welbsite ilsole24ore.com
« on the event landing page on the website 24oreventi.ilsole24ore.com

* inside the event page, in the ‘videos and photos’ section of our 24 ORE Eventi app
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Credit Management
Summit 2025
' 18 ghugno - Milan
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Credit Management Summit
2025

18 giugno - Milano
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Quando sento pariare di stage due e prospettive & recupero somdo un po’

Credit Management Summit 2025 _




POST-EVENT VISIBILITY /2

THANK YOU EMAIL POST-EVENT FLICKR
MARKETING VIDEOS ON SOCIAL

MEDIA PLATFORMS  On the event page in the “videos and

images"” section, the link to the Flickr
(Ve platform with all the photos will be

«ll crecito cattivo nascera orae. £ questo uno del moniti Lanciati ien al Credt Management Surmimit

organzzato da 24 ORE Eventi e a cura Il Sole 24 Ore, dove si & pariato del hashtag#detenoramento ava i | a b | e
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ded credito = un contesto sempre i instabile

1 e . e Dal palco, BCE e Banca d'italia hanno invitata gli operaton 2 rafforzare la capacita & previsione e
» » » : 3 « < 2 P s - .
( J r(_ (l l l ‘\ l “l l] 11 I rt n] n [ reazicne ai rechi emergenti, soprattutto nei segmenti pid vainerabil: PML, credito al corsuma &

rex estate.

1 © ) =~ Particolare sttenzione € stata posta al ruolo des modell forwand -looking e aF impartanza di
su n] n] ' l 2 ()z D presiciare con rigore b gestione degh UTP.

Sul fronte strategico, & emersa b necessita di un equilino tra discplna regolatoria e dinamiche &
mercato. Litaka, grazie anche 2 strumenti come GACS e al consolicamento del mescato secondario,
ha costrufto un sistema pit maturo e specalizzato nella gestions del credito deterionato. Tutto il pa o informa
In chiusura, focus u cartolarizazion, crediti eranali @ nuove asset class. Un settore o continua ; )
evoluzone, che richiede visione, innovaziane e collsborazione istitzionale

Se ti =ei perso |'appuntamento, potrai rvedere presto b regstrazione integrale 2ul nostro sto |' 24 ORF F\’entl m [ ]
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Un panticolare ningraziamentc a tutti | nostn partner: Main partnes illimity e KPMG Italy, Official
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Radiocor

VIDEO
INTERVIEWS

Single video interviews by a journalist from Il Sole 24 Ore Radiocor
and filmed during the event with a crew of one cameraman and one
video camera, amplifying the topics discussed at the event.

24 DY
Radiocor

Each video interview will last 2 to 3 minutes and, in addition to being
sent to the client to share on their own channels, it will be:

« Published on the sole24ore.com website in the Radiocor section,

i i itori e JPET<"VNE ESOSTE ;
at the discretion of the Editorial Team 1# OTTOFWLANO NIBILIZA

Radiocor
* Re-launched on the Il Sole 24 ORE Radiocor Linkedin profile = -
(160,000 followers) ™ [TALIAN

« Published on the 24 ORE Eventi website

1l 5ole

i JOR
N B,
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INVESTMENT REQUIRED
€36,000 net with video interview

MAIN PARTNER

CREATION OF AN AD HOC FOCUS €30,000 net without video interview

@ SPEECHES

ad hoc focus by a representative of the partner + 2
case history representatives from client
companies

@- TICKER C PROMOTIONAL VIDEO

insertion of 1 promotional pop-up at the bottom possibility of broadcasting a video of up to 30 seconds in

of the screen during the broadcast the waiting room before the beginning of the activities
(728x90mm, static png)

@- LOGO VISIBILITY

on all promotional material for the event (ADV, DEM,
banners, landing pages) and on the opening and
closing theme

@ INFORMATION MATERIAL

download of parther material from the
event landing page

C LEAD GENERATION C POST-EVENT REPORT
delivery of a file containing the names of the provided to the partner, with the
registered users on the platform, in compliance with following KPls: subscribers, participants,
GDPR regulations leads

Eventi
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INVESTMENT REQUIRED
€31 000 net with video interview

MAIN PARTNER

ONE TO ONE SESSION €25000 net without video interview

@ SPEECHES

one-to-one session by a partner
representative

@ TICKER C PROMOTIONAL VIDEO

insertion of 1 promotional pop-up at the bottom possibility of broadcasting a video of up to 30 seconds
of the screen during the broadcast IN the waiting room before the beginning of the

- tivities
(728x90mm, static png) ac
@- Loco visiBILITY
C INFORMATION MATERIAL on all promotional material for the event (ADV, DEM,
banners, landing pages) and on the opening and

download of partner material from the

event landing page closing theme

C LEAD GENERATION C POST-EVENT REPORT
provided to the partner, with the

delivery of a file containing the names of the following KPls: subscribers, participants,
registered users on the platform, in compliance with leads

GDPR regulations
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SPEECH AS PART OF A ROUNDTABLE DISCUSSION
SPEECHES
speech in a roundtable discussion on

agreed-upon topics
@- TICKER

insertion of 1 promotional pop-up at the bottom
of the screen during the broadcast
(728x90mm, static png)

C INFORMATION MATERIAL

download of partner material from the
event landing page

C LEAD GENERATION

delivery of a file containing the names of the
registered users on the platform, in compliance with
GDPR regulations

Eventi

OFFICIAL PARTNER

C
@

@

INVESTMENT REQUIRED
€21 000 net with video interview

€15,000 net without video interview

PROMOTIONAL VIDEO

possibility of broadcasting a video of up to 30 seconds
IN the waiting room before the beginning of the
activities

LOGO VISIBILITY

on all promotional material for the event (ADV, DEM,

banners, landing pages) and on the opening and
closing theme

POST-EVENT REPORT

provided to the partner, with the
following KPIs: subscribers, participants,
leads



EVENT PARTNER EET e

VISIBILITY ON EVENT COMMUNICATION

C PROMOTIONAL VIDEO

possibility of broadcasting a video of up to 30
seconds in the waiting room before the beginning
of the activities

LOGO VISIBILITY

on all promotional material for the event
(ADV, DEM, banners, landing pages) and on
the opening and closing theme

@

@ INFORMATION MATERIAL

download of partner material from the
event landing page

Eventi
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€12,000 net with video interview

C POST-EVENT REPORT

provided to the partner, with the
following KPls: subscribers, participants,
leads

C LEAD GENERATION

delivery of a file containing the names of the
registered users on the platform, in compliance with
GDPR regulations



KEY PERFORMANCE
INDICATORS

m SUBSCRIBERS
Numlber of users subscribed at the event

PARTECIPANTS

Number of users connected during the event

LEADS

File containing the leads that gave consent to the
transfer of data to the event partner

Eventi
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